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NATIONAL FOOD BROKERS MEETING 


FTC Chairman Pledges To Eliminate Discrimination— 


The Honorable Paul Rand Dixon, 
chairman of the Federal Trade Com- 
mission, speaking at the 58th Annual 
Convention of the National Food 
Brokers Association in Chicago, De- 
cember 9, assured his NFBA audience 
of the Commission’s continuing efforts 
and determination to eliminate and 
prevent all unfair and discriminatory 
practices in the food industry. Fur- 
thermore, he asked individual brokers 
to lend a hand in uncovering such 


violations. “When you have evidence 


of such violations,” he said, “send it 
to the Federal Trade Commission in 
Washington.” He assured his audi- 
ence that supplying of such evidence 
will be treated in the strictest confi- 
dence, but he emphasized that facts 
and evidence are needed to avoid 
wasting the Commission’s time and 
money on “fishing expeditions.” 


He emphasized further that it is 
the broker’s “privilege and duty to 
call your principal’s attention to the 
prohibitions of the Robinson-Patman 
Act, and to encourage him to comply 
with it. This might prevent trouble 
for both of you later. And, remem- 
ber, this is all a part of your moral 
obligation to see that all your cus- 
tomers are treated fairly and equi- 
tably. Consider it just good business 
practice, even if there were no Robin- 
son-Patman Act.” 

Speaking of individual _ private 
enterprise and freedom from govern- 
ment regulations and to the food in- 
dustry as a whole, Commissioner 
Dixon remarked “I strongly advise 
the entire food industry that if you 
want freedom and less government 
regulations, you can prevent this very 
easily, and that is by cleaning up the 
food industry on your own; by dis- 
continuing illegal practices in which 
you may be engaged; and doing it 
quickly. If you do this the food in- 
dustry need have no fear of addi- 


Ask Brokers Assistance 


tional government controls. It is just 
as simple as that.” 


PRIVATE LABEL 
MERCHANDISE 


The Commissioner spoke before an 
overflow audience of more than 3,000 
who attended the Association’s con- 
vention business sessions in the newly 
enlarged grand ballroom of the 
Palmer House. 

Of particular interest to the major- 
ity of canners, Commissioner Dixon 
issued a warning regarding the pricing 
of private label merchandise. 

“I do not know if any of you or 
your principals are guilty of discrimi- 
natory pricing practices in this field, 
but if you are, I would advise you to 
quit it. We have been receiving re- 
ports on these practices, and great 
concern has been expressed by those 
who have complained to us. It may 
well be that hidden in the private 
label pricing structure is a device used 
to effect price discriminations. If this 
is so, it could be a very serious matter. 
We are looking into whether private 
label products of the same grade and 
quality as advertised brands are being 
sold by the same manufacturers at 
prices materially lower. Any sub- 
stantial differential can hardly be con- 
sidered unimportant, particularly in 
the food field where competition is 
so strong and net profits so low. These 
private label products must bear their 
fair share of the manufacturers’ over- 
head and operating costs. 

“These practices may be a_ basic 
violation of the law with an effect sub- 
stantially to lessen competition and 
tending to create a monopoly. If such 
is the case, the Commission will act, 
and act promptly and forcefully. Keep 
in mind that this private label pricing 
practice is important, because only 
certain buyers can take advantage of 
the situation. ‘Those who cannot make 
such purchases of private label mer- 


J. E. RALEY, JR., new 1962 National Chair- 
man of the National Food Brokers Associa- 
tion, has served from time to time on various 
committees of the Association, including the 
Executive Committee during the last three 
years as Member-At-Large in 1959, Third Vice 
Chairman in 1960, and Second Vice Chairman 


in 1961. 


Twenty-four years ago Ed Raley entered 
the food brokerage firm, Raley Brothers, Inc. 
of Atlanta, Georgia, founded by his father, 
the late J. E. Raley, Sr., in 1898. After the 
death of his father in 1942, and to date, he 
has been active in the management of the 
company and has been president and chair- 
man of the board since 1945. 

He is past president and director of the 
Atlanta Food Brokers Association and served 
for a number of years as director of the 
National Sugar Brokers Association. He is a 
past president and director of the Young 
Guard Society. 

Married to Mary Martin Turner, also a na- 
tive of Atlanta, the Raleys have one child, 
Nancy, who is currently attending the Georgia 
Baptist Hospital School of Nursing in Atlanta. 


chandise may be paying for these dis- 
criminations on their purchases of 
advertised brands. Discriminations 
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BROKER OFFICERS—The 1962 officers of the National 
Food Brokers Association elected at their 58th Annual Con- 
vention are: Left to right, back row: J. E. Raley, Jr., Raley 
Brothers, Inc., Atlanta, National Chairman; R. S. Prewitt, 
McElroy & Prewitt Company, Des Moines, First Vice Chair- 
man; Joe E. Ewell, Joe E. Ewell Co., Inc., New Orleans, 
Member-at-Large on Executive Committee; J. T. McDer- 
mott, McDermott Food Brokers, Inc., Albany, N. Y., Third 
Vice Chairman. Front Row: R. L. Fitzwater, Jr., R. L. 
Fitzwater & Son, Camden, N. J. Retiring 1961 National 
Chairman; H. Wayne Clarke, Walter Leaman Company, 
Wash., D. C., Treasurer; J. W. Mailliard III, Mailliard & 
Schmiedell, San Francisco, Second Vice Chairman. Watson 
Rogers (not shown) continues as president. 


BROKER MEETING 
(Continued from page 1) 


favoring one group at the expense of 
another competing with the favored 
group were a basic reason for passing 
the Robinson-Patman Act in the first 
place.” 


EMERGENCY ECONOMIC 
STABILIZATION 


In another featured address, Ed- 
ward F. Phelps, Jr., director for Eco- 
nomic Stabilization, Office of Emer- 
gency Planning, told of government 
plans for dealing with emergency eco- 
nomic stabilization in the event of 
mobilization. The Office of Emergency 
Planning is a post of the executive 
office of the President, charged with 
the responsibility of developing and 
coordinating government mobilization 
plans. Mr. Phelps will be remembered 
well by the canning industry as direc- 
tor of the Food Pricing Division of 
the Office of Price Administration in 
World War II. He returned to Wash- 
ington during the Korean outbreak as 
director of price operations and as 
assistant director of the Office of Price 
Stabilization. 


Mr. Phelps stated that existing high 
level economy could absorb without 
undue stress most of the initial re- 
quirements of a limited war, but that 
the psychological reactions would 
nevertheless be likely to assume sub- 
stantial proportions. To forestall such 
consequences, he stated that govern- 
ment plans would involve the com- 
prehensive use of an emergency tax, 
credit, and monetary measures, and 
of direct controls on prices, wages and 
rents. These, he said, would be im- 
posed by the Federal Government 
early in a limited war mobilization, 
before any psychological inflation 
could get under way. 


NUCLEAR ATTACK 


Most of the government’s prepared- 
ness attention, Mr. Phelps said, is 
being directed to unprecedented plans 
for dealing with the economic conse- 


quences of nuclear attack. Contrary 
to widespread impressions, he indi- 
cated that any hypothetical attack pat- 
tern, while enormously destructive in 
and close by target areas, will also 
leave hundreds of towns, cities, parts 
of states, and even some states wholely 
undamaged. In these areas the im- 
mediate post attack economic prob- 
lems would involve the threatened 
collapse and insolvency of our sur- 
viving national banking and monetary 
system and the probability of extreme 
shortages of essential goods and sharp 
inflationary pressures. 

Accordingly, he said, government 
preparedness work is directed first 
towards the development of a sub- 
stantially self-executing capability on 
the part of the banking and financial 
institutions in undamaged areas to 
maintain the solvency and function- 
ing of our financial and monetary 
system. Many of the basic policies 
and techniques involved have been 
developed. 

The second aspects of the work, 
Mr. Phelps noted, involves develop- 
ment of immediate post attack capa- 
bility on the part of local and state 
authorities in undamaged areas, to 
substitute for the Federal Government 
in imposing rough-cut price, wage, 
and rent controls, and stringent emer- 
gency rationing. 

Mr. Phelps cautioned that long con- 
tinued cold war and _ intermittent 
periods of international tension might 
well carry the seed of a new national 
economic problem, that is the threat 
of tension-induced psychological in- 
flation of a kind heretofore associated 
with actual mobilization or military 
conflict. 


A NEW ASSOCIATION 
DEPARTMENT 


NFBA President Watson Rogers an- 
nounced the formation of a new Re- 
search and Operations Department 
within the Association. “Primarily,” 
he said, “the goal of this new depart- 
ment will be to help members find 
solutions to their operational prob- 


lems. It will include general research 
and research on specific problems. We 
hope to be able to provide all mem- 
bers with reports and memoranda on 
these findings, which they can use in 
strengthening their own operations. 
We expect it will also include the 
organization and conducting of semi- 
nars on a variety of subjects.” 

The new department will be headed 
by Frank Johnson, the marketing pro- 
fessor who directed a major portion 
of a special food broker study now 
being completed by the University of 
Delaware. 

Mr. Rogers promised that the first 
reports of this study would. start 
reaching food brokers early next 
spring. The popular NFBA President 
praised the food industry and the 
membership for major contributions 
to the consumer and he stressed “we 
must continue to tell the story at 
every opportunity.” 


NEW PRODUCT 
COMPENSATION 

NFBA National Chairman R. L. 
Fitzwater, Jr., called for a new ap- 
proach on the part of some manufac- 
turers compensating food brokers for 
their efforts in introducing new prod- 
ucts. Even if the product proves suc- 
cessful, he remarked and provides a 
satisfactory return later on, it is un- 
reasonable, he said, to expect the 
broker to work six months or a year, 
or even longer, without meeting his 
actual costs in working on a new item. 

He suggested that the manufacturer 
would not think of asking his adver- 
tising agency nor his salaried sales- 
man to invest his time and money in 
that manner. On the other hand, he 
suggested that extra compensation for 
the broker should be provided during 
the introductory period because of 
the extra cost and expenses. A num- 
ber of prominent principals, he said, 
realize this and have voluntarily pro- 
vided the extra compensation. 

Elsewhere in his address Mr. Fitz- 
water announced that the Nationa! 
Food Brokers Association would hold 
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its Third Food Brokers Management 
Conference at the Americana Hotel, 
Miami Beach, from June 17 to 19, 
1962. Next year’s convention and Na- 
tional Food Sales Conference will be 
held in Chicago from December 8 
thru the 12. 

Mr. Fitzwater reported that Associa- 
tion membership passed the 2,000 
mark this fall. 

During the convention the Associa- 
tion’s Canned Foods Committee is- 
sued its annual report recommending 
that local food broker groups sponsor 
canned foods “Cutting Bees” to pro- 
vide a continuing education to sales- 
men and local buyers representing 
wholesale and retail food distributors. 


The report revealed that the new. 


canned food luncheon plate promo- 
tion has become one of the most suc- 
cessful promotion programs under- 
taken for the canned foods industry. 
The promotion will become a regular 
feature of the Cling Peach Advisory 
Board’s annual promotions. 


FOOD BROKER ADVISORY 
COMMITTEES 


The NFBA Merchandising Commit- 
tee reported the growing use by manu- 
facturers of special food broker ad- 
visory committees set up by many 
manufacturers to get the advice of 
their brokers on various marketing 
questions, including advertising new 
products, packaging, and promotions. 
The committee recommended _ that 
personnel of these committees be ro- 
tated frequently, preferably each year, 
to eliminate any undue burdon on 
individual food brokers. 

A Customer Panel expressing frank 
opinions on how food brokers can 
plan for the better service to cus- 
tomers, was another feature of the 
convention. 


California Tomato Acreage—Mem- 
bers of the California ‘Tomato Growers 
Association at Stockton, in a series of 
meetings agreed that not more than 
150,000 acres of tomatoes for process- 
ing should be grown in 1962. The As- 
sociation feels that with normal 
weather conditions, 150,000 acres are 
sufficient to fully meet canner re- 
quirements, and that a larger acreage 
with normal per acre yields would re- 
sult in an over production and a re- 
duction of field prices below the $30 
a ton paid this past year. 


The 16th Annual Wisconsin Pesti- 
cide Conference with Industry will be 
held January 4 and 5 at the Wis- 


consin Memorial Union, University. 


of Wisconsin. Regular session starts 
at 9:00 A. M. on Thursday morning, 
January 4, and continues through 
Friday morning, ending at noon. 
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RESERVATIONS FOR 
MIDWESTERN CANNERS 
SALES CONFERENCE 


As announced previously in this 
publication, the Midwestern Canners 
Sales Conference will be held at the 
Wagon Wheel Lodge, Rockton, IIli- 
nois, March 5, 6 and 7, 1962. Because 
of the heavy demand for rooms, and 
limited space available at the Wagon 
Wheel Lodge, reservations accom- 
panied by deposit must be made by 
February 5, a month in advance. The 
Conference is being sponsored by the 
Illinois, Indiana, Ohio, and Wisconsin 
canners associations, and reservation 
forms are available at these offices. At- 
tendance will be limited to canners. 


Theme of the Conference will be 
“Selling Takes Know-How.” At a 
meeting of the Program Committee in 
Chicago recently, it was decided that 
particular emphasis will be on private 
label selling and the institutional 
market. 


USDA REPORTS ON 
PRICES OF POTATOES 
FOR PROCESSING 
The U. S. Department of Agricul- 
ture has announced it is starting a 
weekly report on prices of potatoes 

for processing. 

Prices paid to growers for processing 
potatoes are being gathered, along 
with market conditions, to give more 
complete coverage of potato markets, 
USDA officials said. Processors have 
been taking an increasingly large share 
of the potato crop in recent years for 
manufacture of various food products 
such as potato flakes, potato granules, 
potato chips and frozen potato prod- 
ucts. 

A recent study by USDA’s Agri- 
cultural Marketing Service, through 
its Fruit and Vegetable Market News 
Service, showed that accurate and 


timely price information was available _ 


on potatoes moving to processing 
plants, although volume information 
was unavailable. 


Reports on processing potato prices 
will be carried each week as part of 
the Weekly Fruit and Vegetable FOB 
Review, which is issued from the mar- 
ket news offices in New York, Chicago, 
and Los Angeles. Interested persons 
can receive this report by writing the 
office nearest them, and asking to be 
put on the mailing list. 

Addresses of the offices are: E. R. 
Mead, Room 621, 346 Broadway, New 
York 13, N. Y.; J. A. Hunter, Room 
1060 U. S. Customs House, 610 S. 
Canal St., Chicago 7, Ill; L. N. 
Gardner, 300 Wholesale Terminal 
Bldg., Los Angeles 21, Calif. 


STANDARDS OF IDENTITY 
FOR CANNED PEACHES 
AND CANNED POTATOES 
The Food and Drug Administra- 
tion has published in the Federal 
Register of December 14, proposed 
amendments to the above mentioned 

Standards of Identity. 

The petition on canned peaches, 
filed by the Corn Industry’s Research 
Foundation, Inc., proposes that the 
Standards for Canned Peaches be 
amended to raise the maximum limit 
for corn syrup and/or glucose syrup 
from one-fourth to one-third on a 
solids basis of the total saccharine in- 
gredients used in the preparation of 
the optional packing medium. 

The Idaho Canning Company has 
proposed amendments to the Stand- 
ards of Identity for Canned Vege- 
tables other than those specifically 
regulated, to permit using higher 
levels of calcium salts in canned po- 
tatoes, and to add “French Fry Cut” 
to the list of optional forms of pota- 
toes. 

All interested persons are invited 
to submit their views in writing on 
both counts, prior to the 30th day 
following the date of publication in 
the Federal Register (Dec. 14). Views 
and comments should be submitted 
in quintuplicate addressed to the 
Hearing Clerk, Department of Health, 
Education & Welfare, Room 5440, 330 


Independence Avenue, Southwest, 
Washington 25, D. C. 


The 63rd Annual Convention and 
Exhibit of National Association of 
Retail Grocers of the United States 
(NARGUS) will be held in San Fran- 
cisco June 17-21, 1962. Registration 
fee is $30 per person and includes all” 
scheduled meetings, meals, and enter- 
tainment. Advance registration and 
hotel reservation may be made by 


* writing the NARGUS headquarters at 


360 N. Michigan Avenue, Chicago 1, 
Illinois. 


The 56th Annual Convention of 
National-American Wholesale Grocers 
Association (NAWGA) will be held at 
the Palmer House, Chicago, March 
11-14, 1962. Early registration is re- 
quested. Registration forms may be 
obtained by writing Rudolph L. 
Treuenfels, executive vice president of 
the Association at 60 Hudson Street, 
New York 13, New York. 


DEATHS 

John W. Weaver, vice president and 
general manager of the Foundry Di- 
vision of the Waukesha Foundry Com- 
pany, died suddenly on November 30. 
Mr. Weaver had been identified with 
the sales activities of the division for 
27 years. 
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MARKET NEWS 


NEW YORK MARKET 


Seasonal Slackening To Carry Thru 
Holidays — Fruits Show Weakness — 
Shading In Corn And Beans—Other 
Items On Sound Basis—Good Buying 
Ahead 


By “New York Stater” 
New York, December 22, 1961 


THE SITUATION — Distributors 
during the week have been concerned 
primarily with holiday operations, 
with trading in canned foods showing 
seasonal slackening, with the lull ex- 
pected to carry through to after the 
New Year’s holiday. Weakness in 
California fruits has brought with it 
announcement of special per case 
price allowances on nationally adver- 
tised brands, with independents grant- 
ing similar concessions in an effort to 
speed up bookings. Canned corn has 
also remained in the weak column, 
with a little shading in green beans 
in some areas. With these exceptions. 
however, the market will enter the 
new year in reasonably good shape. 


THE OUTLOOK—Distributors will 
go into the opening quarter of 1962 
with inventories well below those on 
hand a year earlier, it is indicated. 
This means accelerated replacement 
buying on a number of items in early 
1962, with expectations that consider- 
able business, now at the discussion 
stage, may be finalized during the 
NCA gathering in Florida. The out- 
look for food sales during 1962, most 
food men agree, is for another record 
year, with some quarters predicting 
an over-all rise of $2 billion or more 
in total food sales for the year. Ihe 
potential is there. Smart promotion 
will determine just how much each 
segment of the processed foods field 
will participate in the over-all sales 
increase. 


TOMATOES—New buying in to- 
matoes out of the Tristates has been 
on the quiet side during the week, as 
might be expected at this season of 
the year. Canners in this region 
should get a good sales pickup dur- 
ing the opening 1962 quarter, how- 
ever, as they are offering on a basis 
much more favorable than midwest 
and California canners, even when 
freight differentials are taken into con- 
sideration in many instances. Stand- 
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ard ls in the Tristates continue to 
range $1.00-$1.05, with 303s at $1.20- 
$1.25, 214s at $2.10-$2.15, and 10s at 
$7.50-$7.75. In contrast, midwestern 
packers are listing 303s at $1.40 and 
2s at $2.35, while California can- 
ners hold 303s at $1.50 and 21% at 
$2.20, with 10s having moved up to 
$7.85-$8.00. 


CORN—With canners still seeking 
to whittle down burdensome inven- 
tories, fancy and extra standard corn 
continue to show weakness, and buyers 
are shopping the market carefully 
when they come in even for limited 
replacements. Independent  canners 
have been compelled to grant con- 
cessions to offset the allowances and 
special deals offered on some of the 
nationally advertised brands. Stand- 
ard 303s seem to be holding at $1.20 
minimum both in the East and Mid- 
west, with extra standard slipping to 
a low of $1.30 in both areas. While 
eastern canners are quoting $1.45 to 
$1.50 on fancy corn, buyers have been 
getting confirmations at $1.40 it is 
reported. 


PEAS—Buyers are still on the look- 
out for additional supplies of stand- 
ard peas, but are finding offerings few 
and far between, and firmly held. 
Currently, traders here say, it is al- 
most impossible to bring to light any 
standards below $1.35 per dozen f.o.b. 
cannery basis, with some holders talk- 
ing $1.40. Extra standards can still 
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be had at $1.40 in both the East and 
Midwest, but more canners are veer- 
ing to a $1.45 basis on this grade. 
Fancy | sieve Alaskas have worked up 
to a $2.60-$2.70 range in many Cases, 
although an _ occasional offering at 
$2.50-$2.55 is reported, generally the 
latter figure. 


BEANS—While the market for 
green beans is showing strength on 
No. 10s, some shading continues on 
303s as the year draws near to a 
close. Tristate canners quote stand- 
ard cut beans at $1.10, with extra 
standards at $1.15 and fancy at $1.35. 
Midwestern packers, however, quote 
standards down to $1.05, with extra 
standards at $1.25 and fancy at $1.30. 


APPLE SAUCE—The market for 
apple sauce remains under pressure 
and fancy 303s are freely offered at 
$1.20, with some canners at $1.25 in 
the East. On 10s, offerings are re- 
ported at $7.25 and up. Buyers are 
holding down inventories, and not 
making replacements unless conces- 
sions are offered. 


RSP CHERRIES—Canners appar- 
ently are not finding price competi- 
tion from frozen cherries too much of 
a factor, and are holding the market 
for canned red sour pitted cherries 
firm at $2.10 for water pack 303s and 
$13.00 and up for 10s, with an oc- 
casional lot of the latter at $12.50. 
Demand is only routine, however. 


WEST COAST FRUITS—Recent 
announcement of special allowances 
on nationally advertised brands of 
California and Northwestern fruits 
have undermined the market position 
and have tended to drive buyers still 
further to the sidelines until all re- 
turns of competitive offerings by pri- 
vate label canners can be evaluated. 
Some traders are of the opinion that 
a fairly brisk volume of business may 
be witnessed after the turn of the year, 
but this may prove to be wishful think- 
ing. Coast packers thus far in the 
marketing year have been unable to 
make price advances stick, in many 
instances, and buyer psychology may 
favor leaving stocks in canner hands 
as long as possible in an effort to get 
still lower prices. 


CANNED FISH—Maine sardines 
continue on the strong side, with the 
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market for keyless quarters nominally 
ranging $11 to $12 per case and can- 
ner holdings light. . . . Salmon is 
also in strong position, with price ad- 
vances apparently in the offing on 
some grades as canner unsold holdings 
dwindle and the time nears for dis- 
tributors to come into the market to 
build inventories for Lenten season 
demands. . . . New buying in tuna has 
been only routine, but the market on 
the Coast remains in firm shape, with 
fancy white meat halves ranging $13 
to $13.50, f.o.b. 


CALIFORNIA MARKET 


Advertised Brands Push With 60-Day © 


Allowances On Wide Assortment— 
Packer And Buyer Label Canners Meet 
Some Allowances But Stand Pat On 
Others 


By “Golden Stater” 


San Francisco, December 21, 1961 
The Brokers Convention and the 
current holiday lull has been livened 
up by three advertised brands who an- 
nounced allowances in one form or 
another to promote a wide assortment 
of canned fruits and vegetables. Some 
30 to 38 items are in the various pro- 
motions which cover shipment from 
December 15 to February 15. 

The major California items covered 
are fruit cocktail, Elberta peaches, 
and bottle catsup. To a lesser degree, 
apricots, pears, and cling peaches are 
included by at least one of the three 
brands. 

In addition, major vegetables, corn, 
peas, and string beans, are on the 
advertised brand promotional list. 


FRUITS—Advertised brands have 
allowed the equivalent of 25¢ a case 
on No. 2Y%s and 15¢ a case on 303s. 
Independent packers had not fully 
reached or maintained last announced 
advances on cocktail, so the market, 
in view of brand promotions, will 


revert or stay at $2.85 for No. 244 
choice and $1.90 for 303s. 


ELBERTA PEACHES—Brand pro- 
motions will not affect current trad- 
ing price of the independent packer 
but negates any attempt to “get the 
market up.” 


CLING PEACHES—Although one 
brand is promoting, two major brands 
stand pat, and with the industry in 
good position, independents are hold- 
ing firm at $2.40 for No. 2% choice 
grade. 


PEARS—One brand promotion does 
not affect current attractive California 
prices. The general trading level for 
No. 21% choice is at $3.15-$3.25 with 
consumption and shipments moving 
nicely. 

TOMATO PRODUCTS—Bottle 
catsup, which draws allowances of 30¢ 
a case on 24/14 ounce and 20¢ a case 
on 12/20 ounce by brands, was met 
immediately by the independent Cali- 
fornia packers, not because they are 
in long supply, but to maintain a 
healthy and consistent movement. As 
a matter of fact, bottle catsup was 
pro-rated by independents but com- 
petitive position had to be maintained. 

Other scattered promotions on to- 
mato juice, tomato sauce, stewed to- 
matoes, 6 ounce paste, and shelf size 
puree, will not affect strong position 
of these items with the independent 
packer. 


Pasco Packing Company (Dade City, 
Fla.)}—Ansley Watson, vice president 
in charge of sales, has announced that 
William E. Varnell, with the company 
since 1953 and holding a number of 
key positions in management and 
sales, has been appointed manager of 
the Special Products Division, where 
he will be responsible for the com- 
pany’s sales of bulk citrus concentrates. 


The Michigan Processors Raw Prod- 
ucts Conference will be held at Kel- 
logg Center, Michigan State Univer- 
sity, East Lansing, January 8 and 9. 
Registration begins at 10:00 A. M. on 
Monday, January 8, and proceedings 
will get under way with a luncheon 
at 11:45. Adjournment is scheduled 
for 3:45 P. M. Tuesday. Reservation 
forms may be obtained from Profes- 
sor John Downes, Department of 
Horticulture, Michigan State Uni- 
versity, East Lansing, Michigan. 


Seavey & Flarsheim, one of the 
country’s largest food brokers, with 
headquarters in Kansas City, Mis- 
souri, has announced the appoint- 
ment of William C. Alldridge as as- 
sistant to the president. Mr. Alldridge 
has been with the company for 30 
years and has been its sales manager. 
Weston M. Booth, manager of the 
company’s Chicago Division, has been 
elected vice president. The company 
operates sales offices in 10 Midwest 
cities with resident salesmen in 14 
additional cities. 


Stecher-Traung Lithograph Corpo- 
ration—Norman Power, production 
manager of the San Francisco plant, 
has been elected vice president in 
charge of production, Western Divi- 
sion. Ernest Gantert of New York, 
will hold the same position for the 
company’s Rochester Division. 


Sugar Products, Inc. of Los Angeles, 
by special arrangement with Corn 
Products Sales Company, has added 
to its facilities a new blending and 
distributing station for bulk truck 
deliveries of Cerelose brand dextrose 
as well as liquid blends of sucrose and 
dextrose, Robert L. Shipp, president, 
has announced. Trucks are available 
for delivery of up to 50,000 pounds of 
dry bulk dextrose and specially built 
tank trucks will deliver that blended 
liquid sweeteners. 
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handles bright cans gently... 


Shuttleworth UNSCRAMBLER 


Send for full details 
Write or Phone 190 
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CANNED FOOD PRICES 


All prices per dozen f.o.b. fac- 
tory, unless otherwise stated. Diced COCKTAIL 
Fey., Sliced, No. 303..140-145 N. Bey.) 20 
Med.-Small CORN Ozark, Fey., No. 303... cy., Citrus Salad, 
Fey., No. 303 ..... -1.4541.70 Calit., Fey, No. 303 Fey., No. 303 ..—— 
Cuts & Tips Ex. Std., No. 303 ...... 1.30-1.35 NO. 10 
Mid-W., Fey., All Gr., Cuts & Tips 118!25-8.50 Choice, No. 303 +++ 
No. 10 occ cf East, syrup pack No. 303 ...1.95 No. 10 
2.10-2.25 Shoepeg, Fey., No. 203 . .1.70-1.80 Std., No. 
oes MA’ Freestn. Fey., No. 2% .......2.85 
Mid West Tri-States NO. BO 10.50 
Fey., Fr. Style, 8 0z. . .1.05-1.07% W.K., C. S., Gold., Fey. EX. Std., No. 303 ...... 1.35-1.50 Choice, No. 2% ....... panies = 
cy., Cut. Gr., "No. 303. .1.35-1.40 8.50-9.25 Std., No. 1 F 
Ex, St. Cut Gr., No. 10 +8.00-8.75 MO. Bib 
stn , Gut, No. -1.10-1.20 Co. Gent., W.K. & C8. 2.00 3.15-3.25 
No. 10 Mid-West, Fey., No.1...  .1.40 age +1.95 
Ex. Std., No. 1 (Toll & Wige. extra) 
EX. Sta., Cut, No. 303... “1.85-1.45 No. Hawaiian, Fecy., Sl., 24/2....7.05 
Std. Cut No. 1.25-1.30 Kast Alaskas 3:75-0-00 
7.00-7.25 Fey., 1 8v., 8 oz. 1.05 Crushed, 24/2 
Midwest 1 sv., No. 303 ......-. 2.60-2.70 
Gr., Wh., Fey., No. 303. .1.75-2.75 13.50 NO. 2% 
11.50-12.00 1.27% No. 10 .8.00 Choice, Sl., 24/2 
Fey., Cut, No. 303 ......1.30-1.40 1.75-2.05 Calif. Fey., 8.P., No. 303 ...1.90 
xt. Std., No. 303 ......1.25-1.35 01.65 NO. 10 010.50 Std., Half Slices, 24/2 ......5.20 
Cut, No. 303 ... 4 sv. No. 303 6.20 
Fey., Cut, 3 sv., No. 303 .. Ozarks, Std., No. 303 . N.W., Fey., No, 303 ....1.80-1.85 
Ex. Std., 2 sv., No. 303 Texas, Sta., No. 303 ...1.20-1.25 No. 10 
Ex. Std., No. 303 ....1-37%-1.45 TOMATO CATSUP No. 10 ...... 
Std., No. 303 ........... 1,20-1.30 No. 10 10 JUICES 
Pod Run, No. 303 ....1.40-1.45 “West, Fey., 14 02. -1,85-1.90 APPLE 
South NO. 10 ce coe NO. 10 11.50-12.00 Midwest, 1 qt. gl 2.00-2.20 
Fey., Wh. Gr., No. 303 1.85 Std., 3 sv. No. 303... .1.35-1.40 .1.87%-1.92% 4602. 
Ex. Std., No. .1.25-1.35 Pod Run, No. 303... .1.35-1.40 
Blue Lakes No. 10 (per doz.) 26% ...14.00 ORANGE 
Fey., Vert. 3 sv., No. 303.2.55-2.60 Bx. ‘Std., No. 303  LOMATO PUREE 
2-55-2-60 NO. 10 Calit., Fey., 1.06, No. 303 .. 1.90 ee 
.1.90-2.00 .. --8.008.50 Mid-West, Fey., 1.045, Hawaiian,"Fey., 24/2 
Bo, 1.80-1.85 Fey., 1 sv., 8 ......1.70-1.75 No. 10 TOMATO 
No. 10 -9.65-10.00 1 sv., No. 303 ........2.60-2.70 East, Fey., 1.045 No. 1 .....110 East, Fey., No. 2 .....-1-20-1.25 
No. .. .8.50-8.65 2 sv., No. 303 ee FRUITS 
1.40-1.45 2 sv., No. 10 12.00-12.50 APPLE SAUCE Mid- “West, Fey., No. 
BEANS, LIMA Ex. Std., 3 sv., 8 02. HO. 10 
East 3 sv., No. 303 .....- 1.45-1.52% 4 90 
Fey., Tiny Gr. No. 303 3 sv., No. 10 ......-. .9.25-9. BD 
13.75-14.00 4 sv., No. 303 ........1.40-1.45 FISH 
1.75-1.95 4 sv., No. 10 8.75 SALMON—Per Case 48 Cans 
12.00-12.50 Std., 3 sv., 8 OZ. Choice, No. 303 . Alaska, Red, No. 1T . .35,00-3".00 
10.50-11.50 3 sv., No. 10 Med., Red, No. 1T ....31.00-2..00 
Ex. Ag G.&W., No. 303 ...1.40 4 sv., 8 oz. . APPLES (East) 14's exvbaepetyts 00 
9.50 4 sv., No. 303 ...... SL, NO. 10 P.S. Sockeye, 1/0 
Mid-West 4 sv., No. 10 . APRICOTS Pink, Tall, No. 1 26.00 
Fey., Tiny Gr., No. 303......2.25 Mid-West Halves, Fey., No. 2% ...... 3.60 eld. 50-1. 50 
13.75-14.00 Fey., 3 sv., No. 303 ....1.60-1.70 20 12.95 Chum, Tall, No. 1 ....25.00-2 
Ex. Std., Gt. & W., No. 303. .1.45 “9.50 S.P. Pie, Wo. 10 ............11.50 
3 Sv., .1.45-1.52% “> Peeled, Maine, % Oil Keyless. .11.00- 
East, Fey., Diced, .8.75 BLUEBERRIES SHRIMP—Reg. 5 oz. per doz. 
Fey., Sliced, No. 303 1. sta, No. 303 ..... ....1.85 CHERRIES Medium 
No. 10 5.15-7.00 R.S.P., W Small 4 
oO. 1.20 Midwest, y., No. 2% ..1.50-1.60 Fey., No. 
y., No. 2% -+1.60-1.60 Fey., No. 2% 5.75 White Meat, %4’s 13.00-1 5.50 
q . Choice, No. 2% 
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—CLASSIFIED ADVERTISING— 


Rates, per insertion—straight reading, no display—one to three 
insertions, per line $1.00, four or more consecutive insertions without 
change, per line 80c, minimum charge per ad $2.00. Forms close 
Wednesday noon. 

Address all numbered Ads: Adv. The Canning Trade, 
2504 St. Paul Street, Baltimore 18, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind wire 
or call: Ashley Mixon, Canning Machinery Exchange, Plainview 
(West) Texas. 


We manufacture complete lines of food processing machinery for 
canned, frozen and fresh packed products. Wire us regarding your 
requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


“MONITOR” Canning Machinery for peas, beans, tomatoes, 
cherries, etc. Huntlev Manufacturing Co., Brocton, N. Y. 


FIRST CLASS EQUIPMENT from your first source. Automatic 
Gluers and Sealers by ABC, Ferguson, St. Knapp; FMC Hand Pack 
Filler in Stainless; M. & S. 10-pocket S/S Fillers; Pfaudler S/S 
Piston Filler SRF14; Stainless Vac. Pans & Reactors; Stokes & 
Smith Auger Fillers: Resina Single Head Aut. Capper; N. J. Pony 
Labelrite Labelers; Pneumatic Sc. Rotograv 16-spout stainless steel 
Automatic Fillers; 2 Barry Wehmiller Vortex Walking Beam 
Pasteurizers or Coolers. Send for complete stock list. First Ma- 
chinery Corp., 209-289 Tenth St., Brooklyn 15, N. Y. STerling 
8-4672; Cable: Effemcy. 


FOR SALE—Unused Stainless Tanks in stock: 11,500, 7800, 
5700, 4500, 3000 gal.; Niagara 510 sq. ft. T316SS vertical Leaf 
Filter; Pfaudler 11,500 gal. horiz. glass-lined Tanks; (3) 3000 
gal. stainless sanitary demountable horiz. Tanks; (72) Pfaudler 
250 gal. blue glass-lined jkt. Kettles; Fitz. #F & K-8 stainless 
Comminutor; (3) Davenport #1A, 2A Dewatering Presses; all 
size stainless Tanks; (1) York Freon 12 Compressor, 40 HP; 
Fitzpatrick Model F Stainless Comminuting Machine. Send us 
your inquiries. Perry Equipment Corp., 1402 N. 6th St., Phila- 
delphia 22, Pa. 


FOR SALE—Urschel Model J Dicer, excellent, two seasons only. 
They are scarce, Cuyer Corporation, Webster, N. Y. Phone collect: 
TR 2-1948. 


FOR SALE—1 CRCO New Way 46 oz. High Speed Caser, 
Model AA 404-700, good condition, only used 30 days per year; 
1 CRCO New Way Caser for #300, #303, #307, Model A 300- 
303-307, fair condition. J. W. Furman Cannery, Northumberland, 
Pa. 


FOR SALE—1 Brand new set 300 Dia. Vacuum .006 Change 
Parts including new stainless steel Rolls. These parts never re- 
moved from original shipping box. Best cash offer FOB shipping 
point takes them. George W. Lents, 418 Arlington, Weatherford, 
Okla. 


MACHINERY WANTED 


WANTED—FMC 8-station Pea and Bean Filler with Rotary Dis- 
lacement Briner. Refer to figure 2345 in catalog. Condition of 
iller is not of prime importance. Fox Canning Co., Inc., P. O. 
3ox 298, Queen Anne, Md. 


HE CANNING TRADE « December 25, 1961 


WANTED—Two 300 gallon stainless steel, half jacket Kettles 
with or without agitator, 90 lbs. working pressure preferred. Patio 
Foods, Inc., P. O. Box 21158, San Antonio 21, Tex. 


WANTED—FMC Hand Pack Filler. D. Vincenti & Co., Kennett 
Square, Pa. 


WANTED—2 PDS Closing Machines; 1 Universal Head Steam- 
flow Paddle Packer; 1 CR P10 (or equivalent) set for 404x700 
Filler Drive; 1 Continuous Cooker Atmosphere for Acid Vegetables, 
capacity 150/180 cans per minute. Contact: Val-Tex, Inc., Box 
927, Mission, Tex. 


WANTED—Model 69P Angelus Closing Machine with straight 
line feed; in good condition. Otto W. Cuyler Corporation, Webster, 
N. Y. TR 2-1948. 


HELP WANTED 


WANTED—Pickle Man for plant in Los Angeles, California. 
Must be experienced in all-around management of Operations, 
Salting, Pasteurization and Packaging. Adv. 61210, Canning Trade. 


MISCELLANEOUS 


COMPLETE BEDDING OUTFITS—For Rent or Sale to house 
extra laborers. Interstate Bedding Co., 1621 W. Carroll Ave., 
Chicago 12, Ill. Tel CHesapeake 3-4660. 


BUYERS of closeouts, discontinued items. Must pass Federal 
Food and Drug Laws; no quantities too large. Ahlbrand Sales Co., 
9th & Patterson Ave., Newport, Ky. Phone HE 1-8401. 


IF 


YOU WANT good 2nd hand machin- 
ery—ASK FOR IT. State your wants 
on the “Wanted and For Sale” page. 


You have good used machinery, no 
longer needed, turn it into cash — 
Advertise it on this page. 


IF 


You want to rent or to buy a cannery 
—or if you want to rent or to sell 
your plant 


IF 


Say so on this page 
THE COST is very small. 


The rates—straight reading, no display: 
One time, per line $1.00. 
Four or more times, per line 80c. 
Minimum charge per ad $2.00. 
Count eight average words to the line. 


THE CANNING TRADE 


The Business Journal of the 
Canned Foods Industry 


2504 St. Paul St. . Baltimore 18, Md. 
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JANUARY 4-5, 1962—16th Annual Wis- 
consin Pesticide Conference with Industry, 
University of Wisconsin, Wisconsin Memo- 
Union Bldg., Madison. Wis. 


JANUARY 8-9, 1962—NorTHWEST CAN- 
NERS & FREEZERS ASSOCIATION, Olympic 
Hotel, Seattle, Wash. 


JANUARY 8-9, 1962—micHIGAN CAN- 
NERS & FREEZERS RAW PRODUCTS CONFERENCE, 
Kellogg Center, Michigan State University, 
East Lansing, Mich. 


JANUARY 10, 1962—rrI-STATE PACKERS 
ASSOCIATION, Financial Management 
School, Masonic Bldg., Easton, Md. 

JANUARY 11-12, 1962—cANNERS LEAGUE 
OF CALIFORNIA, 39th Annual Fruit & Vege- 
table Sample Cutting, Fairmont Hotel, San 
Francisco, Calif. 


JANUARY 10, 1962—NaTIONAL assocta- 
TION OF FROZEN FOOD PACKERS, Sanitation 
Seminar, Olympic Hotel, Seattle, Wash. 


JANUARY 14-20, 1962—ruTcERs Foop 
SCIENCE SCHOOL, Empress Motel, Asbury 
Park, N. J. 


JANUARY 19-20, 1962—NaATIONAL PRE- 
SERVERS ASSOCIATION, Annual Meeting, 
Galt Ocean Mile Hotel, Ft. Lauderdale, 
Fla. 

JANUARY 21-24, 1962—nca-cm&sa, An- 
nual Convention, Americana Hotel, Bal 
Harbour, Miami Beach, Fla. 

JANUARY 23-27, 1962—New Jersey 
Farmers WEEK, Trenton, N. J. 

JANUARY 24-27, 1962—associaTION OF 
INSTITUTIONAL DISTRIBUTORS, Annual Meet- 
ing, Royal Orleans Hotel, New Orleans, La 

JANUARY 29-FEBRUARY 2, 1962— 
Douste SeAMeR SHort Course, Oregon 
State University, Corvallis, Ore. 

FEBRUARY 1-10, 1962—NATIONAL 
KRAUT & FRANKFURTER WEEK. 

FEBRUARY 5-6, 1962—cALIFoRNIA 
FREEZERS ASSOCIATION, Annual Convention, 
Jack Tar Hotel, San Francisco, Calif. 


FEBRUARY 6-8, 1962—wIsconsIN CAN- 
NING CROPS CONFERENCE, Wisconsin Center, 
Madison, Wis. 


FEBRUARY 11-13, 1962—cANADIAN 
FOOD PROCESSORS ASSOCIATION, Annual 
Convention, Bayshore Inn, Vancouver, B. C., 
Canada. 

FEBRUARY 12-14, 1962—oHIO CANNERS 
& FOOD PROCESSORS ASSOCIATION, Growers, 
Fieldmen and Processors Annual Confer- 


Conventions and Schools 


FEBRUARY 26-MARCH 2, 1962—roop 
SCIENCE SHORT COURSE ON PACKAGING, DE- 
PARTMENT OF FOOD & DAIRY TECHNOLOGY, 
Oregon State University, Corvallis, Ore. 


FEBRUARY 2223, 1962—ozarkK cCAN- 
NERS, PROCESSORS, BROKERS AND SUPPLYMEN 
ASSOCIATION, Annual Meeting, Colonial 
Hotel, Springfield, Mo. 


FEBRUARY 23-24, 1961—vircINIA CAN- 
NERS ASSOCIATION, 54th Annual Conven- 
tion, Executive Motor Hotel, Richmond, 
Va. 


MARCH 4-7, 1962—NaTIONAL Assocta- 
TION OF FROZEN FOOD PACKERS, 2]st An- 
nual Convention, Palmer House, Chicago, 
Ill. 


MARCH 5-7, 1962—mIDWEST CANNERS 
SALES CONFERENCE, Wagon Wheel Lodge, 
Rockton, 


MARCH 11-14, 1962—NATIONAL AMER- 
ICAN WHOLESALE GROCERS ASSOCIATION, 56th 
Annual Convention, Palmer House, Chi- 
cago, Il. 


MARCH 18-20, 1962—cANNERS LEAGUE 
OF CALIFORNIA, 58th Annual Meeting, 
Santa Barbara-Biltmore Hotel, Santa Bar- 
bara, Calif. 


MARCH 20-21, 1962—wiscoNsIN CAN- 
NERS ASSOCIATION, Spring Meetings, Wis- 
consin Center and Hotel Loraine, Madison, 
Wis. 

MARCH 21-22, 1962—rTrI-sTATE PACKERS 
ASSOCIATION, Spring Meeting, Dupont 
Hotel, Wilmington, Del. 


MARCH 24, 1962—UtTan Canners As- 
SOCIATION, Spring Meeting, Hotel Utah, 
Salt Lake City, Utah. 

APRIL 6-7, 1962—NEW YORK, PENNSYL- 
VANIA, TRI-STATE ASSOCIATIONS, Mid-At- 


lantic Sales Conference, Shelbourne Hotel, 
Atlantic City, N. J. 


APRIL 15-18, 1962—v. s. WHOLESALE 
GROCERS ASSOCIATION, Convention & Exposi- 
tion, Americana Hotel, Bal Hargour, Miami 


Beach, Fla. 


JUNE 9-11, 1962—miIcHIGAN CANNERS & 
FREEZERS ASSOCIATION, Spring Meeting, 
Park Place Hotel, Traverse City, Mich. 


JUNE 10-14, 1962—1NsTITUTE OF FOOD 
TECHNOLOGISTS, 42nd Annual Convention, 
Fontainbleau Hotel, Miami Beach, Fla. 


JUNE 11-14, 1962—NaTIONAL Foop pIs- 


ence, Deschler Hilton Hotel, Columbus, TRIBUTORS ASSOCIATION, 35th Annual Con- 
Ohio. ventioh, Pick Congress Hotel, Chicago, III. 
7 
CANNING TRADE SECOND CLASS POSTAGE 
2504 St. Paul St. Paid at Baltimore, Md. 
Baltimore 18, Md. NEWSPAPER.? 


Eighth Edition 


A 
COMPLETE 
COURSE in 

CANNING 


The Industry’s Cook and 
Instruction Book 


for Managers, Superintendents 
Brokers & Buyers 
and all those who want 
to KNOW Canned Foods 


This is the EIGHTH Revi- 
sion, over 400 pages, covering 
all the newest and latest prod- 
ucts, Fruits, Vegetables, Meats, 
Milk, Soups, Preserves, Pickles, 
Condiments, Juices, Butters, 
Dry Packs (soaked), Dog Foods 
and Specialties in minute de- 
tail, with full instructions from 
the field through to the ware- 
house. 


Special emphasis has been giv- 
en to formulae and procedure. 
This information is widely used 
for new products and for proc- 
essors to check ingredients, cook- 
ing times, temperatures and the 
like. 


IMMEDIATE DELIVERY 
Price $15 postpaid 
Size 6x9—400 Pages 


Published & Copyrighted By 
THE CANNING TRADE | 
Since 1878—The Canned Foods Authority | 


2504 St. Paul Street 
| Baltimore 18, Md. | 
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